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DISCUSSION
Business ethics is defined as the study of proper policies and practice regarding a business and its controversial issues such as social responsibilities, discrimination, trading and bribing. According to Carter et.al (2011), the CIO magazine website shows that political, economic and social biasness exist in social media sites. The site argues that transparency is the way to fight biasness. However, there are difficulties in implementation of these aspects. For instance, in shutting down of business organization social accounts that were involved in “coordinated inauthentic behavior”. However, they argued that they were deleting content based on their behaviors and not the content that they had posted. However, there was discrimination in the removal of accounts that manipulated the platform policies. Therefore, the ethics of using social media within the CIO magazine may involve misuse of the company’s resources, and the breach of the confidentiality of the organization. Therefore, standards to ensure political, social, and economic biasness is avoided involved the magazine making standards regarding social media communication suing organization’s resources, collaboration with other sources while writing articles, and the reliability of sources for their sources. 
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